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IMPROVE PERCEPTIONS OF MICHIGAN AS THE 
ULTIMATE DESTINATION 

TO WORK, PLAY, AND THRIVE.
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Travel Campaign





SPRING/SUMMER FALL WINTER

FALLING FOR MICHIGANI AM DETROIT SUMMER TITLE FORTHCOMING
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Business Campaign



TA R G E T  A U D I E N C E S

N A T I O N A L
B U S I N E S S  L E A D E R S

M I C H I G A N
B U S I N E S S  L E A D E R SS I T E  S E L E C T O R S

L A R G E  C O M P A N I E S ,  H I G H -

G R O W T H  S T A R T U P S

L A R G E ,  M I D - S I Z E ,  S M A L L  C O M P A N I E S ,  H I G H - G R O W T H  

S T A R T U P S ,  P L A C E - B A S E D  B U S I N E S S E S

MICHIGAN. PURE OPPORTUNITY.
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BRAND CAMPAIGN PRINT 
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BRAND CAMPAIGN PRINT
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Talent Campaign



S K I L L E D  T E C H  T A L E N T

Professionals

Students

NATIONAL (INCLUDING MICHIGAN)

T R A D E  T E C H  TA L E N T

Professionals

Students

MICHIGAN + SURROUNDING FEEDER MARKETS (Illinois, 
Indiana, Ohio, Wisconsin)

FOCUS INDUSTRIES: EV/Mobility, Semiconductors, Medical Device Technology + Other Tech Industries

CREATIVE THINKERS, PROBLEM SOLVERS, AND DOERS
WHO ARE DRIVEN TO SHAPE THE WORLD AROUND THEM

C O R E  TA R G E T  A U D I E N C E S
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Michigan as a Place to Live
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Michigan as a Place to Work 



REWARDING
MICHIGAN

CAREER

QUALITY 
MICHIGAN 
LIFESTYLE

MICHIGAN



EVENTSOUTDOOR

W H E R E  W E  P L A N  T O  R E A C H  O U R  A U D I E N C E S

CAMPUSES PRINT

ONLINE SOCIAL MEDIA VIDEO

OTHER CHANNELS TO BE DEFINED

RADIO

MICHIGAN
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PHASE 3: STILL IMAGES
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You Can In Michigan 
Testimonials
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Tik Tok
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Themichiganlife.org
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Website Map
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Mid-Michigan Regional Page
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Michigan Career Portal
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LinkedIn Facebook (Group) Instagram

https://www.linkedin.com/company/th
emichiganlife/

https://www.facebook.com/groups/the
michiganlife

https://www.instagram.com/the.michig
anlife

Active Channels: The Michigan Life

https://www.linkedin.com/company/themichiganlife/
https://www.linkedin.com/company/themichiganlife/
https://www.facebook.com/groups/themichiganlife
https://www.facebook.com/groups/themichiganlife
https://www.instagram.com/the.michiganlife
https://www.instagram.com/the.michiganlife
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Results so far!

Talent Campaign Launched 10/9

Impressions to Date: Over 63 Million

Website visits: 150,000+

Video views: 1.4 Million

Career Portal Sign-ups: 1300+



THANK YOU!

MICHIGAN
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